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 Management Review Quarterly 
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Destructing Value? European Management Journal, accepted for 
publication, article in press. 
 

 Maier, L., & Baccarella, C. V. (2025). The psychological and 
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Marketing, 88(2), pp. 1-20. 
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Integration in Incumbent Firms. IEEE Transactions on Engineering 
Management, 71, pp. 9357-9370. 
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Creative Workspace Design on Organizational Attractiveness. 
Journal of Environmental Psychology, 80(101773). 
 

 Rösch, J. & Baccarella C.V. (2022). The Platform-of-Platforms 
business model: Conceptualizing a way to maximize valuable user 
interactions on social media platforms. Lecture Notes in Computer 
Science, 13315, pp. 617–630. 
 

 Baccarella, C. V.; Meinel, M.; Wagner T.; Maier, L.; Voigt, K.-I. 
(2021). The Effect of Organizational Support for Creativity on 
Innovation and Market Performance: The Moderating Role of Market 
Dynamism. Journal of Manufacturing Technology Management, 
33(4), pp. 827-849. 
 

 Maier, L.; Baccarella, C. V.; Voigt, K.-I. (2021). How Consumption-
Supportive Packaging Functionality Influences Consumers’ 
Purchase Intentions: The Mediating Role of Perceived Product 
Meaningfulness. European Journal of Marketing, 55(8), pp. 2239-
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technologies: The case of self-driving automobiles. European 
Journal of Innovation Management, 24(4), pp. 1210-1232. 
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Technological Forecasting & Social Change, 141, pp. 128-137. 
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Exploring the Effects of Creativity Training on Creative Performance 
and Creative Self-Efficacy: Evidence from a Longitudinal Study. 
Journal of Creative Behavior, 53 (4), pp. 546-558. 
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11579, pp. 22-33. 
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 Schrauder, S.; Kock, A.; Baccarella, C. V.; Voigt, K.-I. (2018). Takin' 
Care of Business Models: The Impact of Business Model Evaluation 
on Front-End Success. Journal of Product Innovation Management, 
35(3), pp. 410-426. 
 

 Eismann, T.; Wagner, T. F.; Baccarella, C. V.; Voigt, K.-I. (2018). 
This Is How We Do It: Untangling Patterns of Super Successful 
Social Media Activities. Lecture Notes in Computer Science, 10914, 
pp. 221–239. 
 

 Scheiner, C. W., Baccarella, C. V., Bessant, J., & Voigt, K. I. (2018). 
Participation motives, moral disengagement, and unethical 
behaviour in idea competitions. International Journal of Innovation 
Management, 22(06), 1850043. 
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Communicating technological innovations: The role of technical 
complexity and product involvement. European Journal of Innovation 
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media communication: Investigating the effects of brand post 
appeals on user interaction. European Management Journal, 35(5), 
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 Scheiner, C. W.; Krämer, K.; Baccarella, C. V. (2016). Cruel 
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(2016). Communicating high-tech products-a comparison between 
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International Journal of Technology Marketing, 11(1), pp. 24-38. 
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and evaluation of technologies. International Journal of Innovation 
Management, 20(02), 1650017. 
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evaluation. Technological Forecasting and Social Change, 101, pp. 
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industry: a content analysis of print advertisements. International 
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Innovation management and marketing in the high-tech sector: A 
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Moral Disengagement, Founders’ Motives, and Unethical Behavior 
of Entrepreneurs on Social Media. In: Schjoedt, L., Brännback, M., 
Carsrud, A. (eds.) Understanding Social Media and 
Entrepreneurship. Exploring Diversity in Entrepreneurship. Springer, 
Cham. 
 

 Baccarella, C. V.; Bühner, R.; Eismann, T.; Voigt, K.-I. (2018). 
Crowdfunding als Basis zur Vorhersage von Technologietrends – 
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Vorausschau und Technologieplanung, HNI-Verlagsschriftenreihe, 
Berlin. 
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Chobanov, G. and Plöhn, J. (eds.): Crisis and Sustainability: 
Responses from Different Positions. Frankfurt am Main: Peter Lang 
Verlag. 
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